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Objectives of the session

To understand the Socioeconomic aspect

To impart gender equality and the Social Inclusion concept

To introduce the tools for data collection with the community on
$OC10€conomic

To practice data collecting planning and collecting




* Socioeconomic
* Tools for data collecting

* Gender equality and the Social

Inclusion concept and Gender 1n
Fisheries

* Planning for the data collection
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People are Part of the Ecosystem

Social science 1s
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conservation
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What is Socioeconomic data?

“Socioeconomics combines two words, social and
economic, 1t 1s the study of the social, cultural, economic,
and political conditions of people, groups, communities,
and organizations.”

Source of data: Secondary data and survey/study



You can use this data to report

SOC10-

ecgnomic * Baseline information for project
planning and evaluation

mformtdtlon. IN | . Research paper
fisheries * Project monitoring




Socio-economic understanding of people

People as diverse individuals with
different personal characteristics

» Women/men

» Young/middle-aged/old
» Class

» Ethnic group

» Religious group

» History/background

People as groups

» Households

» Neighborhoods

» Communities

» Ethnic or religious
groupings

» Class groupings
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1. Topic Identification: Before setting the objective, the
name of the project or research on data collection should be
given. And then the objective can be defined after the topic

i1s named. The topic can be;

* Came from an interesting issue

Deflne and  Clear and casy to understand, short sentences that
represent the main data collection
Scope Of  indicated the data that we want to correct

2. Objectives Identification: The objectives will scope the
task on data collecting and be relevant to your topic.

study

- Objectives should tell what you are going to do. '

- It can have more than one, and no need for too much,

also because if too much means you have to correct too
much data and spend time on an interview. /

o




ay
“ N
Example;
\

* Topic: Household livelihood survey in
the coastal area in Thailand

Define and + Objectives;

SCOpe ()f * To describe the profile of the fishers and

their households using selected human
Stlldy capital, social capital, and financial
capital characteristics.

* To study the Social Analysis of Coastal
Communities




Socioeconomic
Data Elements

Demographics: Population and Household
Characteristics

Livelihoods and Economy: Fishery & its
related

Gender and Social: Gender dynamics

Additional Consideration: Special/Current
1ssues and Environmental & resource
challenges
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Socioeconomic
Data Elements

Demographics

sex/genders

Ethnicity

Marital status

Social structure (religion)

Education

Main and additional occupation

Household size and composition (children and elderly)

Individual income from fishing and other occupations (average, range)
Household income (average, range)

Expenditure household (average, range)

Saving and loan (source of loan and accessibility)

Asset ownership and household goods (land size, value of house, cars,
motorcycles, etc.)

Household facilities (water supply, electricity, sanitation (toilet), etc.)
Number of family members who are working on fisheries and non-
fisheries
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Socioeconomic
Data Elements

Livelihoods and
Economy

Fishing, aquaculture, and related activities (fish processing
Fishing operation (day/month, day/trip, etc.), gear, boat, catch
species, fishing season, fishing areas

Fishing status (owner or worker)

Cost & earnings from fishing (production/trip, price of fish,
operational cost and fixed cost, depreciation, fish size/kg, etc.)
Fish consumption (buying from the market or catch)

Payment system for market and labor

Market channel (direct or middle persons)

Labor (no. of labor employed, nationality, part-time or full-time,
etc.)

working experience in fisheries

Fish handling onboard

Resource availability
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Socioeconomic
Data Elements

Gender and Social

Reproductive and productive roles
Time use

Access and control (fishing activities, household, employment)

Community groups and community network (position/status)

Participation in the decision-making process

Involvement in management program (enhancement, etc.)
Access to services (financial, insurance, social welfare
programs, technology, etc.)

Affordability of communication access

Challenges faced in these occupations

Conflict management (how to minimize the conflict?)
The existence of community empowerment programs
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Socioeconomic
Data Element

Additional
Consideration

Safety at sea/inland

Impacts of climate change and human
activities

Impacts of alien species (invasive species)
Disaster preparedness (adaptation)
Attitude & perceptions (management, etc.)

Beach access
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Type of data collecting

Quantitative data

It 1s a systematic approach that quantifies data and applies statistical,
mathematical, or computational techniques to analyze it. It is primarily used to
test hypotheses, identify patterns, measure variables, and generalize findings from
a sample to a broader population (Creswell & Creswell, 2018).

Qualitative Data Collection Tools
» In-depth interviews: One-on-one conversations to gain in-depth insights.

» Focus Groups: Group discussions to explore collective views.
» Observations: Watching and recording behaviors in natural settings
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Type of data collecting

Quantitative Data Collection Type
» Questionnaire/ Survey from

»  Structure interview
» Scales (e.g., Likert, semantic differential)

» Rating forms (e.g., service satisfaction, product evaluation)

Tools
= Paper forms

= Digital platforms: Google Forms, Microsoft Forms, SurveyMonkey, KoboToolbox, Qualtrics
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Population

Types of Populations

1. Target Population: The group a researcher aims to study and draw conclusions about — e.g., "all
women working 1n fisheries in Southeast Asia."

2. Accessible Population: The segment of the target population that a researcher can realistically

reach for data collection.
Example: “Women in fisheries from three coastal provinces in Thailand.”

3. Finite vs. Infinite Population

 Finite Population: A population with a known, countable number of units (e.g., registered
voters in a city).

* Infinite Population: A theoretical or very large population that 1s impractical to count (e.g.,
all potential customers for a global product).
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Sampling Decides: Sampling method

Types of Nonprobability Sampling: Nonprobability sampling is a method where not all individuals
have a known or equal chance of selection, often used in exploratory research for its flexibility, despite
potential bias due to non-random selection.

Convenience Sampling: Purposive Sampling: Researchers
Participants are chosen for their deliberately choose participants with
2 convenience, such as nearby ’Q specific characteristics relevant to
w students, making the method quick ‘-‘. the study, making this method
and low-cost but potentially suitable for qualitative or expertise-
unrepresentative. focused research.

Snowball Sampling: Participants

m Quota Sampling: Participants are recruit others they know, forming a
m selected to meet quotas for specific ) .
subgroups, such as ensuring equal o referral chain often used to reach
m ’ marginalized or hard-to-access

numbers of men and women. .
populations.
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Sampling Decides: Sampling method

The key types of probability are a method where every population member has a known, equal chance of
selection, ensuring a representative sample and minimizing bias for valid, generalizable results.

&

Simple Random Sampling : Each
population member has an equal
chance of selection, typically using
random numbers or a lottery
method.

Stratified Sampling : The
population is divided into strata
based on shared traits, and random
samples are drawn from each to
ensure representation.

o

w

Systematic Sampling : A starting
point is randomly selected, and
participants are chosen at regular
intervals (e.g., every 10th person
on a list).

Cluster Sampling: The population
is divided 1into clusters (e.g., by
geography or institution), from
which entire clusters are randomly
selected for study, either in full or
in part .
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Sampling Decides: Sampling size

1) The population size is available

1.1) Using percentages if you know the total population by

e The total number of populations in a hundred samples should be 25% at least.
e The total number of populations in athousand samples should be 10% at least.
e The total number of populationsin 10 thousand samples should be 5% at least.

e The total number of populations in 100 thousand samples should be 1% at least.
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Sampling Decides:

1) The population size is available

1.2) Formular

e Taro Yamane’s formula is used for finding
sample size with the number of total
samples from 500 at 95% significance

Where: p = N
1+ Ne?

n = Sample size
N = Population size
e = Level of precision or sampling of error that can accept

Sampling size

e Krejcie & Morgan’s used for identifying

sample size at 95% significance for
number of samples from 10

XENP(1-p)
e?(N-1) + X?pl-p

Where:

x> = The table value of chi-square for 1 degree of freedom at the
desired confidence level (x*> = 3.841)

n = Sample size

N = Population size

e = Level of precision or sampling of error that can accept

p = The population proportion that you are interested to study
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Sampling Decides: Sampling size

2) The population size is not available

*  Cochran’s formula was used to identify sampling size when you do not know the
exact number of the population, but you know its high amount

e When you know the proportion of the population.

p(l-p)Z?
ez

e When you don’t know the proportion of the population.

n =

2
4e?

r']:

Where:

n = Sample size
e = Level of precision or sampling of error that can accept
p = the population proportion that you are interest to study
Z = standard normal distribution at your level of confidence
significant
- if your level of confidence is 95% or significant is 0.05, Z = 1.96
- if your level of confidence is 99% or significant is 0.01, Z = 2.58
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Qualitative data tools

v In-depth interviews: One-on-one conversations to gain in-depth
insights.

v'Focus Groups: Group discussions to explore collective views.
v'Observations: Watching and recording behaviors in natural settings

Sample size determination for qualitative data collection for the research depends on Data
saturation and Data sufficiency (Sutheewasinnon & Pasunon, 2016).

26



Semi-structured interviews

* This method 1s a useful way to
explore key questions as well as
follow up on topics raised by other
PRA methods and tools

* Individual interview/ Household
Interview

* No. of respondent decide by statistic

27



Key informant
interview

* Key informant interviews are a
useful way to bring up sensitive
iIssues that may be hard to address
in a group scenario

* Respondents are key persons as
head of villages or groups, Old
persons who know about the
history of resource use in the
community, and so on

® 4G

Uooyunagny

a1
“ g
' R el

¥
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Focus Group Discussion

" Jtisa good method for responding to unexpected learning
opportunities that often arise during PRAs
= No. of respondent can be 4-6 persons

29



Seasonal Calendar

Mar

 To learn about a
community and 1ts
resource base

Jul Jun
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Resources mapping
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Vann diagram

* to learn about the importance of local
groups and institutions and their
linkages with outside organizations
and agencies, as perceived

Village

Numbardar Ismaili Local

Council

Multi-
purpose site

V4
Seed potato

grower
Association

Potential
links
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Define Goals

|

Study design

l

Sampling design

:

Data Collection

1

Data Input

‘3 ‘ Data Cleaning

l

Data analysis

Step in socioeconomic data collection

‘ Objectives and Topic of the study

Method

Type and source
of data

Primary and
secondary data

Make
understanding of
questionnaire and

coaching

Presurvey &
design
questionnaire

Data
validation

'

Reporting




Handbook

Socioeconomic
Data Collection

in Small-scale Fisheries
(Based on SEAFDEC Experiences)

https://repository.seafdec.or.th/handle/20.500.12067/1978
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Gender equality and
the Social Inclusion
concept (anumuneunia

mALazNANauAU luTInw)




SEXvs Gende

Sex Gender

v'Natural / biologically determined v'Socio-culturally constructed

v'Born with v'Learned/Taught to be

v'Differs within/between cultures and
Societies

v'Universal

v'Permanent

v'Influenced by a wide range of
socioeconomic factors

v'Changes over times
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SEX or Gende
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Sex or Gender?



SEX or Gende
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SEX or Gende
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SEX or Gende
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SEX or Gende

Sex or Gender?



SEX or Gende

Sex




SEX or Gende

Gende
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SEX or Gende




Traditional Gender stereotype

Not aggressive Aggressive
Passive Active
Home-oriented Worldly
Talkative Not at all talkative
Gentle Tough
Emotional Logical

Nurturing Not nurturing
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Gender Equality

Refers to providing equal rights,
responsibilities, and opportunities to all
genders. It means ensuring that men, women,
and individuals of diverse gender identities
have access to the same opportunities and
are treated equally under the law and in
society, without discrimination

Sources of picture: freepik



Social Inclusion

L

* Social inclusion is the process by which
the terms of participation in society are
improved.

* Efforts are made to ensure equal
opportunities, particularly for those who
are disadvantaged, to achieve their full
potential in life (providing access to
resources, giving the marginalized a voice,
and respecting their rights) and leaving no
one behind (UN 2016).

https://youthnetworks.net/selection-results-sod al-inclusion-common-values/



Gender Equality and Social Inclusion (GESI)

* GESI are critical components of sustainable development and human rights
frameworks.

GENDER
EQUALITY

 The United Nations has long emphasized that gender equality is not only a
fundamental human right but also a necessary foundation for a peaceful,
prosperous, and sustainable world (UN Women, 2020).

* Social inclusion, conversely, ensures that marginalized groups, including
women, people with disabilities, and ethnic minorities, have equal
opportunities to participate in economic, social, and political life (World
Bank, 2013).

GESI: Refers to an integrated approach aimed at promoting fairness 1 REDUCED
and addressing systemic inequalities that affect marginalized groups, INEQUALITIES
particularly based on gender, ethnicity, age, disability, and socio- V¥
economic status. This framework seeks to ensure that all people,
regardless of their gender or social identity, can access opportunities,

Y ey
. . . . . . . -
participate in decision-making, and benefit from resources and \
services.




Gender Mainstreaming

Y < v
(msysanmamenig Indlunssueanan) T
eTe 2
® < ,
* v, 2
It is the Strategy to Integrate Gender = o o
Consideration as an integral dimension of the
Desighing, Implementing, Monitoring, and
Evaluation of the Policies, Programs/Projects in
All Fields so that they benefitwomenand men  _ o _
< < qu-
equally. 1:;:3’
T . Ve
S Ve & g
:Q‘S- ;,3:?-?
As signatories to the Beijing Declaration, adoption of the Beijing Platform of fff: 33";
Action by the Governments implies a commitment to a strategy of i-f g ¥ } ;
mainstreaming gender perspectives throughout policy and planning processes TT¥=7T

Source: Dr. Maytinee Bhongwej
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Beijing Platform for Action

v' 1995, the Fourth World Conference on Women in Beijing called for
Governments’ commitment to raise the status of women - identified
12 areas of concern:

ﬁWomen and Poverty (assuazainuannan) \
2. Education and Training of Women (nnsfinuaznisinausy 103463 )
3. Women and Health (asizuazgamn)

Violence against Women (aa1uguussaans)

Women and Armed Conflict (paudnufisniinisléangs)
Women and the Economy ) @assuazidsugia)
Women in Power and Decision-Making (a vuauaznissindulavesass)

Institutional Mechanisms for the Advancement of Women (nalni@sanniiinaaauinoniinueaasis)
9. Human Rights of Women (@vsuustmuaesass )
10. Women and the Media (@ssnudauniac)

11. Women and the Environment (asfudaunion)
kz_ The Girl-child (#fnéuigs i Aanenauw anuliyinmean axliianenia uaznam mm?qﬂﬁmﬂ”uﬁﬁlﬁié’%‘uiﬂﬂmiw
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Gender Analysis (GA) Framework

Gender analysis studies differences in the conditions, needs, participation rates, access to resources, and

development, control of assets, decision-making power, etc. between women and men and their assigned
gender roles. (European Commission, 1998)

The GA usually focus on three main areas

1. Gender Division of Labor to identify gender s roles, responsibilities, experiences, knowledge, skills,
problems, needs, interests, etc. regarding to Productive work, Reproductive work, and community work

2. Access and Control Profile 7o identify level of women and men participation and decision making

3. Examining of Influencing Factors: social-cultural, economic, political, etc. to identify the
opportunities and challenges, etc.




Gender Lens

v Gender is not a separate issue from other things, it is how to look at every thing in a new way: as to
concern both men and women in every thing at every level (whatever the society or community had
prioritised) and analyze the impacts of those things on men and women.
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The Fisheries sector is often
seen as male dominant
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While women are mainly considered in post-harvest
and market, no one pays attention to this work

56



Gender in Fisheries

Fisheries sector (nslszus) Gender and Fisheries (fangemenunisilizig)

v' Food security (nmuifunsmeomis) v’ Sector traditionally consider a male domain
v' Income generation (a$1151¢14) for management ( fnefiunumiiauda)
¥ Livelihoods depending on the sector (3¥3n) v Focus on resource production (aulaizewdnsiai
v Capture fisheries (nsiudaiii) nnnens )
v Post harvest and Marketing (nszuiumswdsnsiuuag v Lack of lue chai h 303
o) ack of a value chain approac (viamsaulazos
v Small scale fisheries(nsiszusvinaiin) Haldnan) .
v" Poverty and vulnerability (anusnnasunazany v' Lack of sex disaggregated data ( viatoyauen
pou 1) AG))
v' Half of people employed in SSF are women (lu
nsdssmunadniifudaneteadns i)

(Angela Lentisco and Enrique Alonso, RFLP, FAO)



Gender integration is needed in support of equal opportunities should be promoted to ensure
better recognition and enhancement of the roles of women at regional, national, and local levels,

including governments, communities, and the private sector in the process. And Value everyone’s work
for human dignity.




Recommendation to Integrate Gender in Fisheries

Gender Analysis (GA) For Fisheries Management

GA 1s can identify from Gender ﬁ Doy Implement the intervention to promote
analysis to create s for Project ; m}g‘i’é fgén gender equality for better livelihood
mainstreaming gender equality in planning tation ANIUNANI TN BINITATIIAHLANDN AN WA LA
development cooperation projects ADININTIAT AT
TinnsaAsziaanem e lun19un A ukeanig
Tana a1 1Na ANANENIANIILNA Project

Monitor

and
evaluate

GA help to set the Gender Indicators for project

monitoring and evaluation _
nsATEER A g asdae Tun s nuaAaTI AN an 1Tl s LAY

Anmnunalasanig (sex-disaggregated data)




Gender analysis guide

SEI stockhol 7N £
PP Environment g la e e
4 Institute S Mangrovesfor tho Futice

Gender Analysis Toolkit

S ™HEENEE E = R.
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Planning for the data collection in Sio
Song, Lamphapa, Prasamut Chedi,
Samut Prakan, Thailand



Assighment:
Data collection
Soi Song

i1

Group 1: Demographic information (Village head)

Group 2: Fisheries (Fishers: seasonal calendar)

Group 3: Aquaculture (Aquaculture family)

Group 4: Gender roles: productive and reproductive
(fishing family)

Group 5: Marketing: Fish selling (Yai Moi and Yai Dum)

Group 6: Climate change and Safety at sea (Khun Samut
Chine villager)
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Your
assignment

Q

Study name  gge Objectives

| N —

Methodology
Tools for data

e Target respondent collecting

and Sampling size

Summarize the
data to presnet

Guiding Data collecting

question/Questi On29May mmmd On 29 May, after
onnaire before lunch lunch

Should clear the
responsibility e.g.,
Interviewers, Note takers,
Observers, photographer,
and translator



Group Members Name

Group No.1

1
2
3
4.
5
6

. wwenw lnng vuudy (Ms. Pathaimas Khankaew)
. wiwgus w31 (Mr. Umar Sareemee)

. unamsnsal Rensaail (Ms. Waraporn Jeawetchasilp)

wwe3sy usdna (Mr. Atirat Kantasak)

. wens1e fAailas (Mr. Parada Sinlapason)
. Ms. Hantani Moeka
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Group Members Name

Group No.2

1. UNA1I0581 N1 (Ms. Orraya Meksanga)
2. UNEINIFUR aee3al (Ms. Natnicha Saeng-aroon)
v A o .
3. UERATU 3UWIA (Mr. Chattarin Jompong)
4. ueesdsen ¥17 15151 (Ms. Aornpriya Chaowraiparn)
5. WNAMYPMNA 1naanar (Ms. Chuthamat Pulangklam)

6. Mr. Kazuki Oda
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Group Members Name

Group No.3

1. mqﬁnmﬁﬁﬁt}p ausnna (Ms. Sawanya Sontipukdee)
2. UNANMDAIY gnla (Ms. Isariya Suksai)

3. weaigal Warlu (Mr. Nattavut Pattano)

q. mmﬁﬁg U Iws (Mr. Buris Chenphai)

5. WEIRNasa teduns (Ms. Pimlapat Pengjun)

6. Mr. Tomohiro Murakami
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Group Members Name

Group No.4

1. WINYBNT Wa lviey (Mr. Kritsakorn Priyal)

2. wamnuagne lseyle (Ms. Kanreuthai Chaichayo)

3. uNaUn? luyausnal (Ms. Papawe Baiboonnarawut)
4. WerUETal 9N (Mr. Chanasorn Kangwarn)

5. Mr. Watanabe Sorachi
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Group Members Name

Group No.5

1. UNEIONFYT 3UA1 (Ms. Apichaya Chanta)

2. N1 Yuni (Mr. Kritsada Boontha)

3. UEUUAUNT Yygad (Ms. Netnapa Boon-uhong)
4. w9af3en dadlde (Ms. Parina Sinlapachai)

5. Mr. Haruki Minoda
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Group Members Name

Group No.6

1. WNNENANTIA Woden (Ms. Phattarawadee Fongaem)

2. UNANR U n nanNagax (Ms. Wanassanan Hattakij-udom)
3. WEdr3U 99unee (Mr. Chattarin Jompong)

4. YA PR (Ms. Yatavee Teyton)

5. WENIINANT QUATAN (Ms. Jittima Unsrisong)
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Prepare for data collecting in the

FIELDWORK ESSENTIALS

Equipment/

devices for Long-sleeved

Hat/Cap/

data collecting Umbrella Sunscreen ashirt

S
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Thank you for
your attention
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